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10:00 Welcome and Safe Harbor
Raimundo Monge, IRO

10:05 Opening Remarks

Enrique Ostalé, Chairman

10:10 Falabella Group’s Vision and Strategy
Alejandro Gonzalez, CEO

Key Strategic Enablers

Andrea Gonzalez, Chief Loyalty Officer
Benoit de Grave Chief Strategy and Transformation Officer

Financial Performance
Juan Pablo Harrison - CFO

10:45 Focused Discussions on Core Businesses

Sodimac Alejandro Arze, CEO of Home Improvement

Falabella Retail Francisco Irarrazaval, CEO of Falabella Retail

11:15

11:25

12:00

12:05

12:55

13:00
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Coffee Break

Focused Discussions on Core Businesses (cont.)
Tottus Renato Giarola, CEO of Tottus

Mallplaza Fernando de Pefia, CEO of Mallplaza
Digital Banking Juan Manuel Matheu, CEO of Banco Falabella

Key Takeaways
Alejandro Gonzalez - CEO

Q&A Session

Closing Remarks
Alejandro Gonzalez - CEO

Lunch with Falabella Group's
Management Team




Disclaimer

These webcasts, presentations and transcripts
contain "forward-looking statements," relating to,
among other things, future operating and financial
results, project performance, expenses, the impact
of acquisitions and divestments, business strategy
and any restructuring plans. These statements use
words, and variations thereof, such as the future
tense verbs generally, "plan”, "intend", "expect",
"anticipate”, "estimate”, "maintain”, "project”,
"continue", "reduce" and "grow".

We caution you not to rely on these forward-
looking statements as the basis for any investment
or divestment decisions regarding securities issued
by the Company.

These statements are based on assumptions and
expectations of future events at the time they are
made and, therefore, are subject to uncertainty.

f the underlying assumptions prove to be
inaccurate, or known or unknown risks or
uncertainties materialize, actual results could vary
materially from the expectations and projections
expressed in these forward-looking statements.

Uncertainties relate to, among other things, the

company's ability to successfully execute its
planned projects and strategic plans, the possibility
that expected benefits and opportunities may not
materialize in the expected timeframe or at all, the
impact of divestments, as well as risks related to
the political and economic scenario; new
regulations or more demanding regulatory
changes; breach of rules and/or regulations;
inability to attract and retain talent; cyber-attacks;
failures or crashes of key systems; technological
obsolescence; financial and market risks (exchange
rate, inflation, interest rate, credit and liquidity);
climate change causing natural disasters that affect
operational continuity and/or increase costs in the
value chain; inconsistency between ESG
declarations and implementation; damage to
infrastructure affecting physical security and
operational continuity; conflicts with the
community; accidents, illnesses or other events
that impact the minimum number of people
required to operate; failures in the supply chain
and inventories; relationships with suppliers who
fail to meet minimum standards; sale of products
harmful to people's health or safety; inadequate
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identification and response to the preferences of
our current and prospective customers.

A more detailed list and description of these risks
can be found in the Annual Report and in the notes
to the financial statements of Falabella S.A., which
are available online at the company's website
(https://investors.falabella.com), as well as on the
website of the Financial Market Commission
(www.cmfchile.cl).

The information contained in each of these
presentations pertain to the dates and for the time
periods indicated therein, and the company
assumes no obligation to update any of the
information contained in these materials.
Accordingly, you should not rely on the accuracy of
any statements or other information contained in
any archived webcast or video on demand as the
basis for investment or divestment decisions in
securities issued by the company.

All numbers in this presentation are converted to
US Dollars and rounded to millions.
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