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Delivering Unmatched Omnichannel 
Customer Experiences 

Continuously delivering customer-centric 
omnichannel value by staying ahead of 

evolving customer needs

Unlocking Growth Potential 
Across Markets

Our 5 growth engines are ready to 
capture opportunities and drive a 

balanced physical-digital expansion

Driving Stronger Profitability 

Focused on consistently 
maximizing returns to create value 

for our shareholders.
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